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Abstract

This study focuses on marketing campaigns for the exhibition "The Brain:
Biology of the Mind" held before the pandemic at the National Museum of
Natural Science. This study applies integrated marketing communication tools to
marketing publicity, operates marketing tools from the executive side, and

discusses visitor satisfaction with quantitative questionnaires.

The research results show, firstly, that the museum integrated marketing
model consists of three phases and six steps. The three phases are before, during,
and after an exhibition. The six phases are: 1. SWOT analysis. 2. STPB strategy.
3. Ticket pricing strategy. 4. Strategy formulation and IMC tool planning. 5. IMC
tool implementation and management. 6. Marketing benefit assessment and
management. The database is one of the characteristics of the IMC tool. The
National Museum of Natural Science must create a particular unit to integrate

relevant marketing data.

Secondly, parent-child is the leading visitor group. Mothers have the power
in arranging family activities and play a key role in the decision-making of
visiting the museum. The elements of the exhibition brand include exhibition
core value, exhibition visual identity design and museum stakeholders. Creating
consistent memory points through visual sense has become a critical factor in

shaping the exhibition brand.

Finally, the research shows that online media is the most crucial channel for
visitors to obtain museum information. The results show that the
recommendation of friends and relatives before visiting the museum, as well as
the satisfaction and intention to recommend after visiting the museum, are high,
becoming a positive identification of the museum. Word of mouth and social
marketing plays the role of building loyalty and trust, becoming the key points of

re-visiting the museum.
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