ﬁfﬁaﬁ‘gé’?df (= 376 H] FI191~202 (2013 & 12 £])
Journal of Museum & Culture 6 : 191~202 (December, 2013)

%

Web 2.0 =15 e Ras B A B

On the Applications of Web 2.0 in Museums

Tak-Cheung Lau

BREs : BTAS  MEEE . S;EEE

Keywords: Front-end Evaluation, Knowledge Management, Participatory

Museum

AR EERERE f APFE SRR R eRF AR
Associate Curator & Chair, Department of Science Education, National Museum of Natural Science

Email: tclau@mail.nmns.edu.tw
(FFfap 8 20122 127 14p X7 ZFpH 12013 £ 127 3p)



192

Wt st 5 641 2013 12 A

fig

M 15 F e o SREREVI P AR A SR [ O 1 EE Web 2.0 0 T
SEPP A SRR T LB ORI 1 AL
(B2 P SRR - P78 o e st o SO e ) 1 et
FZVRRLA BRI - 4 2 BT 91 PRI R PET]
T Web 2.0 ﬁrviﬂifﬁ“ﬁ%“ jﬁﬂﬁ[ﬁj{ E[J?F[ Tl Hfﬁfj%? » 5 "—' Fﬁ
(crowd-curated exhibition)#I#IF fi=E! " B2 ER] - 02 'B‘L’Eﬁﬁ?”“ﬁﬁ &
é,ﬁj o @gq%ﬁ;cﬁﬁl;@'ggﬁiﬁ:@ F—]?} p Mélfp BNE Ll'ﬂﬂ@gua&@[ﬁﬁ:f}ﬂﬁ*
(participatory museum)F{I5E {f fﬁ@’iﬁ*ﬂ SRS [

Abstract

For the past 15 years, there have been progressive changes in the ways people
make use of the Internet. The term Web 2.0 was therefore coined to describe such
phenomena. Under this new concept, the web is no longer a one-way
communication medium that disseminates information to itsusers; instead, it now
encouragesusers to create their own contents and to share these contents online.
It is thus worthwhile for the museum sector to explore the potential benefits of
the rise of the new tools developed under Web 2.0. By using various case studies,
this article attempts to elaborate on the recent applications of the Web 2.0
concept in the museum sector. These case studies suggest that Web 2.0 tools are
more than media for marketing, but can extend to diverse areas such as
exhibition front-end evaluation, crowd-curated exhibition and platform for
knowledge management. The article also point out how curators should change
their attitudes in order to embrace this new concept, with the ultimate goal of

creating participatory museums.
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